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Some conclusions

Focus group participants had a number of useful suggestions that have been

communicated with decision-makers / regulators / bureaucrats at different levels through conference presentations and this report.

Many participants were aware that drinking water issues are complex – with many of them commenting on the need to be aware of source water protection, in addition to different options for disinfection treatment (e.g. ultra-violet, ozonation, etc). 

Participants were aware that a quick-fix is impossible, even if municipalities spent millions of dollars in building a new treatment plant. 

Participants were aware that investing in a new treatment plant would be ineffective if the aging infrastructure of the distribution system to get water from the treatment plant to people’s homes was not also addressed.  

Moreover, better information and public communication may help people make different decisions around bottled water behaviours. 

As stated earlier, while many participants trusted their tap water, they continue to drink bottled water. 

Once the legislative differences regulating tap water and bottled water were explained, some participants began to rethink their original position about bottled/filtered water over the course of the focus group. That said, some participants remained committed to their bottled/filtered water preferences regardless of this new information.

Furthermore, knowledge of the Quarterly Reports that are to be distributed within the communities was only mentioned by two communities (even when asked specifically). These reports are often advertised by municipal water operators in a number of ways (newspapers, public areas, notices, etc), and yet participants were still largely unaware. Some participants commented that perhaps a different strategy is needed to announce these reports.  

Overall, participants just wanted to know the test results for some basic parameters on a regular basis. They often commented that they only ever hear of problems, they never hear that their water supply is of good quality. 

Several participants wanted to be able to access this information on a website – in a manner that the average person could read and understand.  Participants often compared what they were looking for in a website is similar to how they receive information about smog advisories.

 Participants also commented that water utility operators needed to work at building up their credibility. But if the water was really safe, then the officials who test the water would come to your door and say, "This is safe. I am testing your water. I am testing this..." If they would do that, then we would feel safer, but instead they are not doing that.  They are not marketing. (Kitchener Resident)

While many participants commented on the idea of marketing, it is clear that more public service announcements are needed to inform the public about water issues in their community – both when the water is performing well and when there are problems.
